Q
)
©
O
oF
-
—
@)
——
QO
Q
gp
I
—
gp
4

KHANDWALA
SECURITIES
LIMITED

Auto Update

June 10, 2010

Come What May

Current Scenario

v

Total auto volumes grew 30.0% powered by
rise in domestic PV sales of 35.0% and CV
57.7% YoY on robust demand in May, cyclically
a low volume month ahead of lean monsoon
season.

Higher volumes show pent-up demand of last
couple of months as waiting period across
models runs over 2-5 months

OEM’s across the board are facing production
constraint due to component shortage and
capacity limitation

2W segment depicted exceptional growth with
HHML clocking highest ever sale, BAL
depicted moderate de growth on MoM basis
largely because of component shortage and
TVS saw stupendous volumes in scooter and
moped segment.

PV segment grew by 35.0% YoY with Maruti
clocking highest ever monthly sales as it inched
up market share to 49.5%. Hyundai saw
sequential decline in volumes due to annual
maintenance

MSIL’s competition in the PV segment appears
to fading away as volumes of foreign OEM'’s
getting range bound

Firm demand and up tick in freight rate, helped
CV segment to continue its growth trajectory,
although on MoM basis it showed sign of
sluggishness

Export segment grew by 67.5%, on back of low
base of last year, with BAL posting strong
growth of 63.5% YoY and MSIL clocking
growth of 33.0% YoY, albeit on MoM basis
export indicated slowness

Outlook

v In the month auto companies sustained high
volume, negating seasonality of May indicating
underlying demand to be strong. We foresee
growth momentum to continue, albeit capacity
constraint and component shortage remains a
risk. Also pace of growth will drop as
advantage of low base fade away

% Implementation of BS III norms by Oct” 10 to
further drive up prices by 5-6%, increasing cost
of ownership

x  Supply of auto components still remains a
concern for the industry as in month of April-
May, due to component shortage production of
vehicles was hampered

= Easing in commodity prices on the back of Euro
zone worries and china tightening would be a
breather for the industry. However our in
house view suggests that commodity prices are
likely to firm up post monsoon.

x  Availability of finance can be a concern going
forward, after expected huge outflow for
telecom auctions. However pressure would be
temporary as govt will start spending bringing
back liquidity in the system

v Inventory level are at there lowest level of 2-3
weeks for 2W’s and waiting period for the
major models is between 3-5 months, signaling
strong underlying demand

View

Strong volumes even when May being a cyclical
slower month makes it apparent that underlying
demand for the Auto companies is very strong.
Inventory levels are at there lowest levels and all
the major models have waiting period of 3-5
months. However the pace of growth will subside
as advantage of low base fading away. We retain
our positive outlook on the sector as expectation of
normal monsoon, up tick in commercial activity, up
beat consumer sentiments and availability of
finance will further drive volumes.
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Mahindra and Mahindra (M&M)

Total Utility Vehicles

M&M registered healthy monthly auto sales of 27,036 units, as against
16,581 units in May 09, an increase of 68.9%

Total UV sales in May 10 stand at 18,940 units, as against sales of
12,620 units in May 09, a growth of 50.0%. On MoM basis UV volumes
marked growth of 5.0%

Company registered robust volumes growth in 3Ws (Including
Maximmo and Gio) and exports marking growth of 145.7% and
274.2% respectively

In the Tractor segment total sales for the month of May 10 stood at
17,256 units against 13,500 in May 09, up by 27.8%, expecting this
vertical to continue post strong volumes as monsoon is expected be
normal this year

May April-March

Segment 2010 2009 % Gwth  FY2010 FY2009 % Gwth
UV's 18,940 12,620 50.1 214,128 153,655 39.4
3/W, GIO & Maxximo 6,641 2,703 145.7 57,424 44,533 28.9
MNAL LCV 1,005 831 20.9 9,829 8,604 14.2
MRPL Logan 450 427 54 5,332 13,423 -60.3
Domestic Total 27,036 16,581 631 286,713 220,215 30.2
Mé&M Exports 1,068 285 274.7 10,567 8,500 24.3
MRPL Exports 382 - - 1,000 1,611 -37.9
Total Sectoral 28,486 16,866 68.9 298,280 230,326 29.5
Farm Equip Sector

Domestic 16,608 12,870 29.0 165,633 112,695 47.0
Export 648 630 2.9 9,001 7,013 28.3
Total 17,256 13,500 27.8 174,634 119,708 45.9
22,000 (Nos.) NN Volumes (LHS) Y-o0-Y Growth (RHS) (%) 150
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Maruti Suzuki India (MSIL)

Total Passenger Vehicle

Maruti sold more than one lakh units for the first time in company’s
history, as top ten cities showed an up tick of 25% and also result of
some productivity improvement.

In A2 Domestic sales in the month increase by 16.6% YoY standing
strong at 62,679 units, while A3 segment sales grew by 60.5% YoY.

C segment saw growth of 70.0% YoY and 21.6% MoM, as demand for
newly launched Eeco continued to be on growth route, largely on
demand from taxi Operators.

On MoM basis Domestic volume portrayed growth of 12.5% largely
explained by newly launched Wagon R and productivity
improvement measures.

Export marked growth of 33.5% YoY at 12,134 units versus 9,087 units
in May 09, although on MoM basis showed sign of sluggishness de
grew by 6.8%

May April-March
Segment/Models 2010 2009 % Gwth  FY2010 FY2009 % Gwth
Al
M800 2,558 2,336 9.5 33,028 49,383 -33.1
C
Omni, Eeco 12,953 7,619 70.0 101,325 77,948 30.0
A2
Alto, Wagon-R, Zen,
Swift, A-Star, Ritz 62,679 53,760 16.6 633,190 511,396 23.8
A3
SX4, D' Zire 10,883 6,782 60.5 99,315 75,928 30.8
Total Passenger Cars 89,073 70,497 26.4 866,858 714,655 21.3
MUV
Gypsy, Grand Vitara 968 288 236.1 3,932 7,489 -47.5
Domestic 90,041 70,785 272 870,790 722,144 20.6
Export 12,134 9,087 33.5 147,575 70,023 110.8
Total Sales 102,175 79,872 27.9 1,018,36 792,167 28.6
104,200 (Nos.) I Volumes (LHS) Y-0-Y Growth (RHS) (%) 120
84,400 80
64,600 40
44,800 0
25,000 -40
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Tata Motors (TML)

Total Passenger Cars

Tata motors grew by 41.3% in the month of May 10 with total sales of
56, 779 versus 40,196 last year.

The company’s sales of commercial vehicles in May 10 in the domestic
market were 31,475 units, a 37.0% growth. LCV sales were 17,615
units, a growth of 22.0% over May last year. M&HCYV sales stood at
13,860 units, a growth of 61.0% YoY

In the month passenger Vehicle reported total sales of 23,489 units in
domestic markets, 41.8% increase compared to 16,563 units in May 09.
Company sold 3,550 Nano and Indica range sales were 8,468 units
lower by 15%. Indigo range recorded sales of 6,600 units, largely
explained by newly launched Indigo Manza. The Sumo/Safari range
accounted for sales of 2,708 nos, higher by 6.0% (down 19.0% MoM)
over April last year

The company's sales from exports at 3,978 vehicles in May 10
registered a growth of 121% compared to 1,804 vehicles in April last
year

Cumulative sales (including exports) for the company for the fiscal are
113,978 units, a growth of 47% over 77,714 units sold last year.

May April-March
Segment 2010 2009 % Gwth FY2010 FY2009 % Gwth
LCV 17,615 14,439 220 218478 151,721 44.0
M&HCV 13,860 8,609 61.0 155,137 114,071 36.0
Total Commercial 31,475 23,047 37.0 373,615 265,792 40.6
Passenger 23,489 16,563 41.8 259,682 208,203 24.7
Export 3,978 1,804 120.5 34,141 33,410 2.2
Total Sales 56,779 40,196 41.3 642,686 498,547 28.9
30,200 (Nos.) HEEEE Volume (LHS) Y-0-Y Growth (RHS (%) 75
22,650 50
15,100 25
7,550 0
0 -25
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Total Commercial Vehicles
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Bajaj Auto (BAL) v BAL reported overall sales growth of 63.3% YoY to 299,442 units,
down 4.5% sequentially result of production constraint

v Bajaj Auto’s May 10 Motorcycle sale increased by 61.6% YoY at
269,488 units versus 165,049 in May 09. Pulsar sales were all time
highest at (75,974 units) and Discover (107,076) represented 68.0% of
total motorcycle sales. Newly launched Discover 150 sold 12,377 units.

v 3Ws continued to be strong, marking a full-bodied growth of 52.5%
YoY, although on MoM basis it decreased by 19.0%

v" Export clocked volume growth of 63.5% at 96,964 units, On sequential
basis export decreased by 15.7%

May April-March
Segment 2010 2009 % Gwth FY2010 FY2009 % Gwth
Motorcycles 269,488 165,049 63.3 2,506,749 1,907,853 314
3 Wheelers 29,954 19,644 52.5 340,936 274,529 24.2
Total 2&3 Wheelers 299,442 185,341 61.6 2,852,536 2,194,154 30.0
Export out of above 95,964 58,682 63.5 891,002 772,519 15.3
Total Two Wheelers 282,000 (Nos.) I Volumes (LHS) Y-0-Y Growth (RHS) (%) 120

236,500
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Source: Khandwala Research, Company, SIAM

Total Three Wheelers 40,000 (Nos.) I Volumes (LHS) Y-0-Y Growth (RHS) (%) 120
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<

Hero Honda Motors (HHML) Hero Honda reported highest monthly sales ever at 435,933 units a

growth of 13.9% compared to the same period last year. On MoM
volumes grew by 17.3%

v Higher volumes were however also because of pending order which
company had due to component shortage HHML had last month.

v" Surge in volume was despite the high base of last year on the back of
significant contribution from all the segments

v The company's scooter 'Pleasure' recorded sales of over 24,000 units

last month.
May April-March

Segment 2010 2009 % Gwth FY2010 FY2009 % Gwth

Motorcycle 435,933 382,678 13.9 4,600,130 3,722,000 23.6
Total Motorcycles 441,000 (Nos.) S Volumes (LHS) Y-o-Y Growth (RHS) (%) 90

374,500 60

308,000 30

241,500 ‘ | 0

175,000 I -30

Jan-08 Aug-08 Jul-09 Apr-10
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TVS Motors (TVS)

Total Motorcycles

Total Scooters

v TVS Motors two wheelers sales expanded by 30.4% YoY in May 10

standing at 154,667 units against 118,574 units in corresponding
period last year, largely explained by sustainable performance across
all segments

v' Propelling the spurt in the sales scooter segment contributed growth

of 42.0%, Motorcycle volumes increased by 27.0% at 67,906 units
(53,495 units in May 09)

v" Continuing its upward trend, exports recorded a remarkable growth

of 62% registering sales of 18,046 units of two wheelers in May 10 as
against 11,135 units in the corresponding period of the previous year

v Three wheeler sales too continued its voluminous growth posting

sales of 2,313 units in May 10 against 707 units in Apr 09

v' Good volume growth in motorcycle and scooter segment is largely

explained by growing acceptance of newly launched TVS Jive and
Wego

May April-March
Segment 2010 2009 % Gwth FY2010 FY2009 % Gwth
Motorcycle 67,906 53,495 26.9 641,208 580,151 10.5
Scooter 31,884 22,486 41.8 605,592 233,181 159.7
Mopeds 64,275 65,079 -1.2 275,112 512,422 -46.3
Total 2 Wheelers 154,667 118,574 304 1,521,912 1,325,754 14.8
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Market Share

Commercial Vehicle (M&HCYV)
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Market Share: Two Wheelers

Motorcycles
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Market Share: Three Wheelers
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Short-term trading based on technical indicators is a risky and skill oriented practice, which may result into huge losses or profits. It
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stop losses to avoid larger losses.
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